








This presentation contains forward-looking statements that represent our beliefs, projections and predictions about future events or our future performance. Forward-looking 

statements can be identified by terminology such as “may,” “will,” “would,” “could,” “should,” “expect,” “intend,” “plan,” “anticipate,” “believe,” “estimate,” “predict,” “potential,” 

“continue” or the negative of these terms or other similar expressions or phrases. These forward-looking statements are necessarily subjective and involve known and unknown 

risks, uncertainties and other important factors that could cause our actual results, performance or achievements or industry results to differ materially from any future results, 

performance or achievement described in or implied by such statements. 
 

The forward-looking statements contained herein include statements about the Company’s business prospects, its ability to attract customers, its affordable platform, its 

expectation for revenue generation and its outlook. These statements are subject to the general risks inherent in Arcos Dorados' business. These expectations may or may not be 

realized. Some of these expectations may be based upon assumptions or judgments that prove to be incorrect. In addition, Arcos Dorados' business and operations involve 

numerous risks and uncertainties, many of which are beyond the control of Arcos Dorados, which could result in Arcos Dorados' expectations not being realized or otherwise 

materially affect the financial condition, results of operations and cash flows of Arcos Dorados. Additional information relating to the uncertainties affecting Arcos Dorados' 

business is contained in its filings with the Securities and Exchange Commission. The forward-looking statements are made only as of the date hereof, and Arcos Dorados does 

not undertake any obligation to (and expressly disclaims any obligation to) update any forward-looking statements to reflect events or circumstances after the date such 

statements were made, or to reflect the occurrence of unanticipated events.  





+4 MILLION 
CUSTOMERS EVERY DAY 

NUMBER OF RESTAURANTS
 

|  42% 

|  24%  

|  18%  

|  16%   

2,877 

DESSERT  
CENTERS 

316 

+90,000E

MPLOYEES 

Costa Rica  
Mexico  
Panamá 

Argentina  
Chile  
Ecuador  
Peru  
Uruguay 
 

 
Aruba  
Colombia 
Curaçao  
French Guyana 
Guadeloupe 
Martinique  
Puerto Rico  
St. Croix  
St. Thomas 
Trinidad & Tobago 
Venezuela 



313 

2030E 

MILLION 

PEOPLE 

2009 

181 
MILLION 

PEOPLE 

Source: (1) OECD, 2010 from KKR Report: “The Emergence  

of Brazil: An Unfinished Story…” May 2012  
Source: IMF Growth Outlook. 
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1: Customer Service Satisfaction. 





Companies with 

+150 employees 

Companies with 

+1,000 employees 

Companies with 

+1,000 employees 

 













($ million) 



Acquisition of 

the business 

2007 

USD Bond 

Issuance 

2009 

IPO 

2011 

BRL Bond 

Issuance 

2011 

BRL Bond 

Reopening 

2012 

Liability 

Management & 

USD Bond 

Issuance 

2013 

BRL Bond 

Tender 

Offer 

2016 

USD Bond 

Tender Offer 

2016 

BRL 

Bond 

Maturity 

2016 

USD Bond 

Issuance  

& Tender 

Offer 

In April, we issued a 

10y $265m bond at 

5.875% maturing on 

2027. Proceeds were 

used to repay the 

Secured Loan 

Agreement and to 

pay a cash tender 

offer for $48.9 

million of the 2023 

notes. 

2017 



($ million) 



 











Source: Euromonitor 2017 





(1) OECD, 2010 from KKR Report: “The Emergence of Brazil: An Unfinished Story…” May 2012  

(2) www.internetworldstats.com  (3) www.emarketer.com  

http://www.internetworldstats.com/




13,5% 

5,6% 

3,6% 

13,2% 

5,3% 

3,9% 

13,8% 

6,2% 

4,2% 

Source:  Ipsos, 2017, Arcos Dorados’ geographies 



Place for Family & 

Young People ACCESSIBILITY 

PEOPLE 
VALUE 

FOOD 

SOCIAL RESPONSIBILITY 

ATMOSPHERE 

BRAND 

Source:  Ipsos, 2017, Arcos Dorados’ geographies 

























Source: AppAnnie, Cumulative Daily Ranking on Google Play and Apple Store, March 2017 - February 2018 















21,7% 21,9% 22,1% 22,3% 

Research Sources: Consumer Foodservice: Euromonitor from trade sources/national statistics (*US$ mn | Constant 2016 Prices | Fixed 2016 Exchange Rates). 









Source: World Bank 2016 Source: World Bank 2016 



Source: El Mercurio de Chile 
Source: El Mercurio de Chile 



ICSC News and Views, 2017 

Lizan Retail Advisors, 5 Dic 2017. 

https://www.icsc.org/news-and-views/sct-iberoamerica/generador-economico
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One Brand. One Design.  

McDonald’s global approach to modernize our restaurants. 

 

Based on 3 main pillars: People, Product, Place. 

Design strategy by world-class Design Experts  

Creation of a Global Design Portfolio of design 

concepts for all of our markets. 
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